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Methodology

Voters Margin of Error
Global Strategy Group conducted a phone The margin of error at the 95% confidence
and text-to-web survey of 1,000 Black level is +/- 3.1%.

registered voters in Atlanta, Detroit,
Milwaukee, Las Vegas, and Philadelphia

between August 27th and September 5th,
2024,

« 200 interviews were collected in each
metropolitan area.
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Demographics of the Likely 2024 Electorate

Age Overall Ideology Overall
18-34 29 Liberal 39
35-44 20 Very Liberal 19
45-64 31 Somewhat Liberal 20
65+ 20 Moderate 39
Gender Conservative 17
Men 46 .
Women 54 Gun Ownership
Yes 44
Gender and Age | No 55 |
Men 18-44 23
Men 45+ 23 Politics and Identity
Women 18-44 26 Politics very important 47
Women 45+ 28 Politics somewhat important 26
. Politics not too important 16
Education , Politics not at all important 9
High School or Less 22
Some College 59 . .
College Graduate 12 CBC District
Post-Grad 9 | Represented by CBC member ol |
.. . Not represented by CBC member 39
Party Self-ldentification
Democrat 76
Independent 16
Republican 8 GSG
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The voters we need to motivate are younger, disengaged,
moderates deeply concerned about the state of the economy

Targets for Campaign Communications

Motivation Targets
Not strong Democrat + politics not very important to personal identity or not very motivated to
vote in the election + economic issues top 3 most important for Congress/President to address or
top 3 “dealbreaker” issue that would move one to vote against a candidate

Low propensity voters Undecided in Congressional vote (61%)
Low turnout score — 0-50 (29%)
Did not vote in 2020 (29%) Las Vegas (28%)

Did not vote in 2022 (27%) Atlanta (27%)
(o]
Politics unimportant to personal identity
Politics not important (41%)
Politics somewhat important (27%)

Young voters aged 18 to 34 (27%)

College-educated men (27%)

Middle-of-the-road voters
Non-liberal voters (25%)

Non-Democratic voters (46%)
* Independents (51%)

* Independent men (58%)*
Voted 39 Party or Other in 20 (44%) GSG

*Small sample size; results directional



Key Findings
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Key Findings

Congressional Democrats are in a strong position with Black battleground voters.

O

A majority of Black battleground voters are favorable toward their current Member of Congress (54%
favorable). This is especially true for voters whose Representative is a CBC member (+51 net favorable

toward CBC representative; +28 net fav toward non-CBC rep). 68% of voters are favorable toward the CBC
itself.

Black battleground voters are also very satisfied with the work their Representative is doing in
Washington (68% positive), especially voters who are represented by a CBC member (+58 net positive
compared to +37 net pos for a non-CBC member)

These positive sentiments result in the vast majority of Black battleground voters planning to vote for the
Democratic candidate for Congress in November (82% Democratic candidate/10% Republican candidate).

85% of Black battleground voters would prefer the House of Representatives be controlled by Democrats
in 2025.

Kamala Harris is poised to win the Black battleground vote.

O

Black battleground voters are also extremely favorable toward Kamala Harris (81% favorable/14%
unfavorable). A strong majority of voters are very favorable toward Harris (62% very favorable), a 17-point
difference compared to Biden's very favorable rating. Notably, among voters under 45—who Biden
famously struggled to win over—Harris has a 21-point ‘very favorable’ advantage over Biden. Among a
majority of this electorate (53%), Harris's ascension to the top of the ticket has increased enthusiasm to
vote in November.

8-in-10 voters approve of the work Harris has done as Vice President and a nearly equal share (82%) are
currently planning to cast their vote for her in November.



Key Findings

Despite broad support for Congressional Democrats and Kamala Harris, there is still work to be
done to mobilize voters for a win in November.

©)

1-in-5 Black battleground voters (20%) are at risk of staying home on Election Day or casting their vote for
someone other than the Democratic candidate. These voters are more likely to be lower propensity voters who
have sat out prior recent elections, centrist voters who don't identify strongly as Democratic or as liberal, and
voters for whom politics is not important to their personal identities.

These Motivation targets are younger—typically under 35—and more than half (61%) are undecided about their
Congressional vote.

These voters are largely unmoved by Harris's ascension to the top of the ticket (54% no impact on enthusiasm)
and the potential to have both a Black President and Black Speaker isn't significant enough to increase their
motivation. We'll need targeted messaging to motivate these voters.

For Motivation targets, economic concerns loom large over their November decisions.

@)

Motivation targets are most concerned about inflation and the rising cost of living. They are also willing to break
from a political candidate over differing views on these issues in addition to jobs and wages and the cost of
housing and rent.

With the right messaging—focused on the issues they care about most—motivation targets show a
propensity to move our way and strengthen Democrats’ position going into November.

©)

Overall, positive Democratic messaging is more effective at motivating these Black voters compared to negative
GOP messaging — which tends to de-motivate some Black voters.



Political Landscape
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Black voters overwhelmingly identify as Democrats, and

many self-describe as moderates

Partisan Metrics

Party Self-lIdentification

Ideology

Two-way Presidential
Vote

Strong Dem

Liberal

Liberal Dem

Harris

Weak/Lean Dem

Non-Liberal Dem

39

Republican

Conservative

Con Ind/Rep
-|6
Trump

Net Democrat
Overall CBC District

+68 +72

Net Liberal
Overall CBC District

+22 +24

Net Democrat
Overall CBC District

+46 +50

Net Harris
Overall CBC District

+71 +74



National Republican figures and Project 2025 are deeply underwater;
Harris and Walz are significantly more popular than Trump and Vance

Favorability of Public Figures, Terms, and Groups Net Favorable
Men Women CBC Not CBC
Favorable Unfavorable Overall | <45 45+ <45 45+ | District District

Kamala Harris [ NG28VE A el slde o) = 14 +67 +49 +69 +68 +81 +71 +61

hI N1 [T, Wl 70 45% very favorable +45 +18 +56 +33 +69 +48 +40

+57 +57 +63 +44 +65 +60 +54

Congressional Black Caucus

Tim Walz +47 +35 +46 +46 +59 +50 +43

Your Member of Congress +42 +32 +48 +32 +56 +5] +28
Hakeem Jeffries +39 +31 +41 +30 +5] +43 +31

Donald Trump -74 -66 -73 -73 -80 -76 -69

JD Vance -53 -47 -60 -47 -57 -55 -49

Project 2025 -58 -68| -55 -55 -54 -61 -53

MAGA Republicans -71 -55 74 -72 -78 -72 -70

10 GSG
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CBC members receive much higher job approval ratings than non-CBC
members; young voters are less likely to approve of both Harris and
their Congressional representative’s work in Washington

Job Approval - Member of Congress

Excellent Good Not so good

Job Approval — Kamala Harris

Excellent Good Not so good

-

Poor Overall

: .H -

Poor Overall

Net Positive
Women

Men

<45

+37

45+

+60

<45

+38

45+

+64

Net Positive
Women

Men

<45

+61

+46

45+

+63

<45

+57

45+

+77

CBC NotCBC
District District

+58 +37

CBC NotCBC
District District

+60 +63

GSG



More work needs to be done to motivate younger voters;
most Motivation targets are at least somewhat motivated
Initial Motivation to Vote
Net
Very motivated Somewhat motivated Not motivated Motivated
overall FZNNNNNENG T e 7o
ven <45 | NI I T o
Men 45+ /NN e ey 7
women <45 | [ I T T s
women 45+ [ O T e
college [TII T  ss
Non-College EZ NG N el o6
Motivation Targets 7 DT T (2
cac pistrict I T T ¢S
Non-cac District [ T T S

12 GSG



Black voters overwhelmingly want Democrats to win control of
the House, but that is less important to younger men and
Motivation targets

Would you prefer the House of Representatives be controlled by Republicans or Democrats in 20257

Democrats Republicans Net Dem
—— T
women <5+ ET : N -
Non-cac pDistrict LI e o

13
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Economic concerns rise to the top among all Black voters,
but especially among Motivation targets

What are the three issues that are the most important for Congress and the President to address?

Men Women Not
% top three most important issues <45 45+ <45 45+ Motivation CBC  CBC
Inflation and the cost of living 42 45 48 48 69 44 50
The cost of housing and rent L1 34 28 27 33 52 30 32
Education and schools XN 25 25 34 26 20 32 22
Civil rights and democracy 18 31 29 30 14 26 29
Gun safety and preventing gun violence [EI N 23 16 [39] 23 23 26 27
Jobs and wages [ELINNN 26 28 23 25 25 23 |29
aortion [EEJNNNN 23 26 25 25 13 26 22
Health care 23 21 28 24 |28 28 18
Crime and public safety [[CIN 23 22 6 26 19 19 18
Racial equity [N 15 19 16 14 8 15 18
Immigration and the border _ 1 20 4 10 n 10 n
Policing [0} 5 7 8 4 6 5 7



Inflation and the cost of living is both the most important issue and
the single biggest dealbreaker for Black voters, with many issues
middling on both scales

Most Important to Address vs. Dealbreaker Issues

More Important and
Less of a Dealbreaker

More Important and

More Important More of a Dealbreaker

Inflation and the cost of

Abortion .
living

Civil rights and democracy
The cost of housing and rent

Education and schools
Gun safety and preventing
Racial equity gun violence

Health care

Jobs and wages

Crime and public safety

Less of a Dealbreaker
19)eauqjeaq e Jo aI0N

Immigration and the border

Policing

Less Important and L I Less Important and More
Less of a Dealbreaker €55 mportant of a Dealbreaker

15 GSG
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Black voters are willing to break with candidates over inflation,
abortion and protecting civil rights and democracy; for Motivation
targets, economic concerns are HUGE dealbreakers

What are the three issues that are most likely to be a “dealbreaker” for you?

Men Women
% top three dealbreakers <45 45+ <45 45+ Motivation CBC Not CBC

Inflation and the cost of living 44 31 34 28 62 36 31
woion NN |22 2 2 3w 1w 2 36
Civil rights and democracy _ 18 33 20 39 18 29 26
The cost of housing and rent _ 29 30 24 22 42 29 23
veatthcore E- S 23 24 26 27 2 28 2
Education and schools 32 18 32 15 28 23 26

Gun safety and preventing gun violence 18 23 19 33 15 25 22
. o 25 1 20 1w | 20 23

Jobs and wages [ 19 21 22 12 43 19 17

Crime and public safety _ 9 10 15 15 1 10 15
Immigration and the border _ 8 13 10 5 10 7 12
Policing 0 6 7 6 7 8 6

None [N 3 8 6 12 : n 8



Attitudes Toward Gun Safety
and Crime
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Black voters largely support their local police departments, with young
voters and motivation targets more skeptical

Favorability toward “Your local police department”

Favorable Unfavorable NetFavorable
Overall Y 2 t44
Women <45 +48
Women 45+ +38
Men <45 +45
Men 45+ +57
Motivation Targets +19
CBC District +40
Non-CBC District +51

“l trust my local police department to do the right thing when it comes to policing my community”

Agree Disagree Net Agree
Overall +30
Women <45 . +17
Women 45+ 7 I — 1 +42
Men <45 +33
Men 45+ +44
Motivation Targets +6
18 CBC District +26

Non-CBC District +38
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Policies to Improve Gun Safety

Requiring background checks on
all gun sales

Requiring gun owners to store
firearms securely

Increasing funding for community
violence intervention programs

Enacting red flag laws

Prohibiting domestic abusers from
buying or owning a gun

Support Oppose OQverall

_
_

+86

+86

+87

+74

+63

Net Support

Men Women
<45 45+ <45 45+

+86 |+75| +94 +86

+68| +88 +90 +93

+86 +86 +90 +88

+51| +72 +81 +82

+65 +62 +59 +66

Women tend to be more supportive of gun safety policies than are
men

Motivation

+78

+74

+94

+46

+59

GSG



Messaging and Positioning
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Motivation targets, non-CBC district voters, and voters in Detroit, are
more willing to consolidate behind a Congressional Democrat than
behind Harris

Initial Congressional Vote Net

Democratic candidate Republican candidate Dem Harris

Overall T 2 Yy 472 +71

Men <45 10 HEEEE 60 +63

Men 45+ 9 N 66 +65
Women <45 [V 2 ety 73 +70
Women 45+ ELTeeeeeeeaeaeeeaeaeeee 7. B vy +82
Motivation Targets [ — 25 +41 +29
CBC District - 15 Bl 73 +74
Non-CBC District NN 19 ey | 472 +64
College 9 e Ty +72 +73
Non-College [N 8 e -1y +72 +70
Atlanta 10 B3 +78 +79

Detroit g W4 |+82 +69|

Las Vegas 9 +56 +58
UnWweiic-ywgo o IR 12 et +72
Philadelphia 727l  +75 +76
Democrats Ik +91 +90
Non-Con Ind/Reps e 27 L 20 K Xxkx! +36
Con Ind/Reps FI N 23 e -1 | 38 -51 |




% very motivating

cBC

Overall Motivation District

73 57 71
70 49 69
68 S50 71
66 41 67
66 45 67
22 54 35 60

Our most motivating positive messaging lanes focus on
abortion, gun safety and protecting health care

Positive Democratic Messaging

[ABORTION] The decision to have an abortion lies with a woman and her doctor, not with politicians. When reproductive
freedom is restricted, Black women face higher rates of maternal mortality and health complications. That's why
Democrats are committed to restoring the protections of Roe v. Wade and putting the decision to have children back in
the hands of women and their families.

[GUNS] Democrats believe that all Americans deserve freedom from gun violence and that the country has experienced
far too many preventable, deadly gun-related tragedies. Democrats are fighting to pass commonsense gun safety
policies to keep our kids and communities safe - policies like requiring background checks on all gun sales, banning
assault weapons, and preventing violent criminals, domestic abusers, and people who are a danger to others or
themselves from getting guns.

[HEALTH CARE] Democrats know health care is too expensive for too many Americans. That's why Democrats are
standing up to big insurance and pharmaceutical corporations that are driving up health care costs by protecting
coverage for pre-existing conditions and supporting Medicare’s right to negotiate lower prescription drug costs, like
capping the price of insulin at $35 a month.

[ECONOMY] Rising costs and inflation are hurting American families and making it impossible for middle- and working-
class Americans to get ahead. Instead of rewarding corporations and wealthy donors with tax cuts, Democrats will stand
up to big corporations that are price gouging and ripping off hard-working American consumers, create jobs with a
livable wage, and cut taxes for middle-class and working families.

[CRIME] Everyone deserves to feel safe from crime and violence and Democrats know that far too many Americans don't
feel safe in their communities. That's why they're taking steps to prevent crime before it happens, including closing
loopholes in the law to keep guns out of the hands of criminals, expanding access to mental health and drug addiction
services, and investing in training local law enforcement and community leaders to help resolve conflicts through
violence prevention programs and smart policing.

[BORDER] Democrats in Congress are the only ones with a real plan to fix our broken immigration system. They believe
in a balanced approach that modernizes and improves our border security, invests in more Border Patrol agents, cracks
down on fentanyl coming across the border, and puts in place humanitarian policies that keep families together and
allows immigrants who work hard and play by the rules to legally contribute to our economy.



% strong reason

cBC

Overall Motivation District

79

69

81

74

71

70

70

66

65

23
64

55

56

54

55

41

57

53

74

74

73

72

67

68

67

Negative GOP messages on health care and gun safety moves Motivation
targets our way, while border messaging is less effective across the board

Negative Republican Messaging

[HEALTH CARE] Even as health care costs are forcing working- and middle-class Americans into debt, MAGA Republicans have repeatedly
voted to repeal Obamacare, which would strip away protections for people with preexisting conditions and allow insurance comypanies to
deny coverage. They are also threatening to cut important programs like Social Security and Medicare, jeopardizing the hard-earned safety
net that Americans have paid into all their lives.

[GUNS - KIDS SAFETY] Guns are now the leading cause of death among children and teens in America, and mass shootings and school
shootings are on the rise. Yet MAGA Republicans are doing nothing to stop it. They oppose background checks on all gun sales - and
oppose a ban on assault weapons - making it easier for violent criminals to get guns.

[ABORTION - NATIONWIDE BAN] MAGA Republicans support banning abortion with no exceptions for rape, incest, or the life of the
mother, even forcing a ten-year-old rape victim to carry her pregnancy to term. Now, they're pushing for a nationwide abortion ban that
would take the decision to have an abortion out of the hands of women and their doctors and give politicians power over what women can
and can't do with their bodies.

[POLITICAL VIOLENCE] Threats of political violence are on the rise, and the risk to Black Americans is real. With all the guns that are
flooding our streets, this political violence could be deadly - like the grocery store shooting in Buffalo in 2022 or the violence against the
people who were protesting George Floyd's murder in 2020. Meanwhile, MAGA Republicans remain in the gun lobby’s pocket, consistently
voting against commonsense policies like background checks on all gun sales, red flag laws, and banning assault weapons.

[DEMOCRACY] MAGA Republicans are undermining the fundamental right of Americans to vote and participate in our democracy. Too
often, their voter suppression attempts, like unfairly removing voters from voter rolls and making it a crime to give water or snacks to
people waiting in line to vote, disproportionately target Black communities. Black commmunities, like all communities, deserve to have a
voice in our democracy, but MAGA Republicans just don't want us to vote.

[BORDER] MAGA Republicans say they want action to secure the border, but they killed the strongest border security bill to reach
Congress in decades. This bipartisan deal would have secured the border by increasing screenings to find fentanyl and other drugs and
adding more Border Patrol agents. Instead, MAGA Republicans voted against the bill to try to score political points against Democrats and
make sure the border was still an issue during this year's elections.

[GUNS] Guns are now the leading cause of death among children and teens in America, and mass shootings and school shootings are on
the rise. MAGA Republicans answer to the NRA and the gun lobby. They have repeatedly voted against commonsense policies that could
prevent mass shootings before they happen, like banning assault weapons and closing loopholes in the law to keep guns out of the hands
of violent criminals and domestic abusers.

[COSTS] Too many Americans are struggling to afford basic needs like groceries, housing, and health care. Instead of standing up for
working- and middle-class families, MAGA Republicans eliminated the child tax credit that lifted over 2 million children out of poverty and
are backing the very corporations that are price gouging consumers and driving up the costs of groceries and prescription drugs.



Positive Democratic messaging is only marginally more effective than
negative GOP attacks in moving Black battleground voters our way

Vote Movement in Race for Congress

86
82 "

Democrat °

. 10 8
Republican . o
Initial Congressional Vote Final Congressional Vote
Final Vote:

Heard Positive Dem Messaging First
87% Democrat | 7% Republican | 6% Undecided

24 Heard Negative GOP Messaging First GSG

85% Democrat | 8% Republican | 7% Undecided




de-motivating

Change in Motivation to Vote

85
Motivated to vote °

15
Not motivated to vote .

But when it comes to motivation, positive Democratic messaging is
more motivating while negative GOP messaging tends to be somewhat

86

Initial Motivation Vote

Final Vote:

Final Motivation Vote

Heard Positive Dem Messaging First

90% Motivated | 10% Not Motivated

25 Heard Negative GOP Messaging First
82% Motivated | 18% Not Motivated

Net Change
+5

GSG




Overall

Men <45
Men 45+
Women <45
Women 45+

Motivation Targets

CBC District
Non-CBC District

College
Non-College

Atlanta
Detroit

Las Vegas
Milwaukee
Philadelphia

Democrats
Non-Con Ind/Reps
Con Ind/Reps
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Final Congressional Vote

Democratic candidate

Republican candidate /e

I T mm————— s =
80 OO e 10
s OO e
86 OO 8
I
18 16
= mmmm———— s 2
8 |

l]
N
Ul
m!

D |
N
oo
ENIEN
el

!

‘
N
N

©
el
N

—
O

We can move Motivation targets, non-ideological voters, and even
some conservative Black voters our way with effective messaging

Net Democrat

Final Initial
Vote Shift

+78 +72 +6
+70 +60 +10
+74 +66 +8
+78 +73 +5
+88 +87 +1

+51 +41 +10
+80 +73 +7
+76 +72 +4
+72 +72 0

+89 +72 +17
+86 +78 +8
+87 +82 +5
+64 +56 +8
+75 +68 +7
+79 +75 +4
+96 +9] +5
+48 +33 +15

-31 -38 +7
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Targeted communications does the most work for us among
Motivation targets, the very voters we have to reach to take back
the House and keep the White House

Final Motivation to Vote Net Motivated
. . ) Final Initial
Very motivated Somewhat motivated Not motivated Vote Vote Shift
overall [ T 72 70 2

Men <45 +63 +64 -1
Men 45+ +74 +71 +3
Women <45 +73 +66 +7
Women 45+ +77 +78 +1

Motivation Targets

+36 +26 +10

CBC District +72 +66 +6
Non-CBC District +72 +78 -6
College +86 +85 +1

Non-College

+68 +66 +2
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Recommendations

To persuade motivation targets to show up in November and vote for Democratic candidates
up and down the ballot, we need to contrast Democrats and Republicans on 3 driving issues,
but primarily on the issue of health care.

o  Half of Motivation targets are motivated to vote for the Democratic candidate for Congress by messaging
that emphasizes Democrats’ commitment to protecting existing health protections and bringing down
health care costs. For these Motivation targets, high health care costs are one piece of the puzzle in
addressing their overarching concerns about inflation, the rising cost of living, and the economy more
broadly.

o In addition to highlighting Democrats’ commitment to affordable and accessible health care, it is
essential we pair this message with messages about Republicans’ attempts to strip Americans of the
healthcare benefits and safety nets they rely on. 7-in-10 Motivation targets (69%) say our negative GOP
Health Care message is a strong reason to vote against a Republican candidate for Congress.

Democrats know health care is too expensive for too many Americans. That's why Democrats are standing up to
big insurance and pharmaceutical corporations that are driving up health care costs by protecting coverage for
pre-existing conditions and supporting Medicare’s right to negotiate lower prescription drug costs, like capping the
price of insulin at $35 a month unlike MAGA Republicans who have repeatedly voted to repeal Obamacare, which
would strip away protections for people with pre-existing conditions and allow insurance companies to deny
coverage. They are also threatening to cut important programs like Social Security and Medicare, jeopardizing the
hard-earned safety net that Americans have paid into all their lives.

GSG
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Recommendations

Next, we need to draw a clear contrast between Democrats and Republicans on abortion.

o  Over half of Motivation targets (57%) are motivated by Democratic messaging focused on protecting the
right to abortion. A near equal share (56%) believe Republicans’ extreme anti-abortion policies are a strong
reason to vote against them in November.

Lastly, gun safety is a winning issue and can be used to further motivate Black battleground
voters to show up and cast ballots for Democratic candidates in November.

o  Though gun safety and preventing gun violence fails to break into the top tier when it comes to Black
battleground voters’ most important issues, our messaging results tell a more nuanced story.

o  Black battleground voters—including Motivation targets—are in favor of common-sense gun safety
policies. In particular, Motivation targets are overwhelmingly supportive of increasing funding for
community violence intervention programs (+94 net support). Notably, they are less supportive of
enacting red flag laws and prohibiting domestic abusers from owning guns.

o The gun violence-related messages we tested rose to the top of both our positive and negative
messaging tests. Among Motivation targets, the negative gun safety message and the negative gun-kids
safety message worked equally well.

GSG
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Recommendations

Nailing the Contrast on Abortion:

The decision to have an abortion lies with a woman and her doctor, not with politicians. When reproductive
freedom is restricted, Black women face higher rates of maternal mortality and health complications. That's why
Democrats are committed to restoring the protections of Roe v. Wade and putting the decision to have children
back in the hands of women and their families unlike MAGA Republicans who support banning abortion with no
exceptions for rape, incest, or the life of the mother, even forcing a ten-year-old rape victim to carry her pregnancy
to term. Now, they're pushing for a nationwide abortion ban that would take the decision to have an abortion out
of the hands of women and their doctors and give politicians power over what women can and can’t do with their
bodies.

Nailing the Contrast on Gun Safety:

Guns are now the leading cause of death among children and teens in America, and mass shootings and school
shootings are on the rise. Democrats believe that all Americans deserve freedom from gun violence and that the
country has experienced far too many preventable, deadly gun-related tragedies. Democrats are fighting to pass
common-sense gun safety policies to keep our kids and communities safe - policies like requiring background
checks on all gun sales, banning assault weapons, and increasing funding for community violence intervention
programs unlike MAGA Republicans who are doing nothing to stop it. Instead, MAGA Republicans answer to the
NRA and the gun lobby and have repeatedly voted against common-sense policies that could prevent mass
shootings before they happen and keep our kids and communities safe.

GSG
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